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DIRECT MAIL PROMOTION

TRI STAR HEALTH CAMPAIGN Tri Star Health’s omni-channel marketing campaign “everyday aches, or something more serious?” uses plays  
on words to remind readers that minor medical symptoms could be the signs of a serious condition.
Body copy provides further explanation and CTAs direct them to a physician referral line.

E-MAIL PROMOTION

lauriepalubicki
Could we show a different email here, with different messaging so that they don’t both have the same text?
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DIRECT MAIL/LETTER/E-MAIL PROMOTION

TRI STAR HEALTH CAMPAIGN The successful checkbox theme was carried over from the initial ER pieces into deliverables for specialty care.

lauriepalubicki
Let’s add another sentence at the bottom: Each specialty care line featured unique checkpoint and body copy text specific to that disease state.
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BANNER ADS

FACEBOOK PROMOTION

E-MAIL PROMOTION

HCA MIDWEST HEALTH CAMPAIGN This omni-channel campaign for women’s services leverages HCA’s existing branding for a friendly,  
understanding tone. 

lauriepalubicki
Comment here:
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WEB PROMOTION

HCA MIDWEST HEALTH CAMPAIGN The email campaign was segmented for different demographics with unique messaging for topics such  
as fertility, multiples and birthing suite amenities.

lauriepalubicki
Comment here:
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PROVIDENCE ROBOTICS CAMPAIGN Robotic surgery marketing traditionally highlights the technology of the procedure or the special training  
the surgical team receives, which can overshadow the patient benefits. This campaign focuses on 
tangible results and an improved patient experience.

DIRECT MAIL PROMOTION

lauriepalubicki
Change the last line to “This campaign takes a more softer, more consumer-focused approach to highlight tangible results and an improved patient experience.



PROVIDENCE ROBOTICS CAMPAIGN Campaign theme and graphics are carried across digital and social media channels to follow up initial  
touch through direct mail. Marketing is segmented for different types of robotic surgery as  
well as general messaging.
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lauriepalubicki
Comment here:



UMIA BARIATRIC CAMPAIGN This omni-channel marketing campaign for bariatric surgery is segmented by age, gender and co-morbidities. 
It uses a friendly, positive tone to encourage readers to explore bariatric procedures for proactive health. Other 
web pages provide detailed information on topics like the different types of procedures offered and how to 
prepare for surgery.

DIRECT MAIL PROMOTION

WEBSITE LANDING PAGE
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lauriepalubicki
Comment here:
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and gastric bypass 

• Designated as a comprehensive center with adolescent
qualifications by the American College of Surgeons 

 
 

GET STARTED WITH A FREE SEMINAR
 

Attend a bariatric surgery seminar:
 

  
 

 

• Learn more about your surgical options
 

• Ask questions about our program
 

• Hear inspiring firsthand patient testimonials
 

• Meet our team   
 

 
Visit uhealthweightloss.com to see our seminar calendar and register.
 

  

 
  

 

REGISTER FOR A SEMINAR 
 

  

 
 

 
University of Miami Hospital — Recipient of the Healthgrades®

Bariatric Surgery Excellence Award for six years in a row
(2012-2017).

  

 University of Miami Health System | 1400 NW 10th Ave., Suite 1006 | Miami, FL 33136
 

 

  

You are signed up for this University of Miami Hospital email as tburke@healthgrades.com.

Don’t miss a single email from University of Miami Hospital — add 
UHealth@experthealth.com to your address book. 

If you do not wish to receive further communications from Uhealth - University of Miami System/Medical Programs

please send your request to medoptout@med.miami.edu. Be sure to include the following: name, address, phone

number and email address. Only complete requests can be processed. You may receive additional communication

during the processing of your request. Please click here if you'd like to unsubscribe.  © 2018 Sylvester Comprehensive Cancer Center. All rights reserved.000000
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��
�e��� You can do something about weight-related health condi5ons.
�a�e� Wednesday, January 24, 2018 at 11:14:45 AM Central Standard Time
��o�� University of Miami Health System
�o� Tina Burke

Find out if bariatric surgery could be for you  |   View in browser

  

 Or call 786-460-3424 for more information.  

  

Are you struggling to manage diabetes, sleep apnea, asthma, high
blood pressure or high cholesterol due to excess weight� It’s
important that you do something now to prevent a heart attack or
stroke. Weight loss surgery, also known as bariatric or metabolic
surgery, is a powerful tool that could help you reduce or even
eliminate dangerous medical conditions.
 
Our internationally renowned bariatric surgery program features the
latest treatments. You’ll receive the highest level of care for the best
possible results. We’ll be with you every step of the way with
information, assistance and support.
 
You have an exciting life ahead of you� Make it a healthy one without
the limits of chronic medical conditions.

 
GET HEA�THIER� FEE� �ETTER� DO MORE�
 

OUR BARIATRIC SURGERY PROGRAM:
 

  

  

• A demonstrated record of favorable outcomes — more than 6,000
weight loss surgeries performed
 

• A comprehensive mind-and-body-focused plan with care before,
during and after surgery
 

• A dedicated team of doctors, nurses, patient advocates,
psychologists, dietitians and fitness experts
 

• Minimally invasive laparoscopic procedures for faster recovery and
less discomfort
 

• Multiple surgical options, including gastric banding, gastric sleeve

  

E-MAIL PROMOTION

FACEBOOK PROMOTION

UMIA BARIATRIC CAMPAIGN Brand messaging was carried across social media messaging and targeted towards recipients who had ex-
pressed an interest in attending a bariatric surgery seminar.

JOB#: UMIA8101

PROJECT#: 0001

PROOF DATE: 04/06/17

PROOF: Layout 1

TRIM SIZE: Display ads

YOUNGER | STANDARD DISPLAY | SLIDE 1

160x600 336x280 728x90

300x250 320x50

320x100

JOB#: UMIA8101

PROJECT#: 0001

PROOF DATE: 04/06/17

PROOF: Layout 1

TRIM SIZE: Display ads

YOUNGER | STANDARD DISPLAY | SLIDE 1

160x600 336x280 728x90

300x250 320x50

320x100

AD PROMOTION

BANNER DISPLAY

JOB#: UMIA8101

PROJECT#: 0001

PROOF DATE: 04/06/17

PROOF: Layout 1

TRIM SIZE: Display ads

YOUNGER | STANDARD DISPLAY | SLIDE 1

160x600 336x280 728x90

300x250 320x50

320x100

lauriepalubicki
Comment here:



HENDRICKS REGIONAL HEALTH CAMPAIGN This area is reserved for your campaign description slkjf dleiodld and dkjdilkjd to slkjf skill, creativity
multiple and sldjkdl to slkdjt for more slkdjot exacrt description and information slkjdoiu now.

DIRECT MAIL PROMOTION

E-MAIL PROMOTION

therosecoloredcopywriter@gmail.com   |   920-915-4981

lauriepalubicki
Copy: This campaign for Hendricks Regional ties into their “Every patient has a story” corporate messaging. I interviewed these real patients and used their quotes and stories to show the life-changing benefits of proactive screenings for early disease detection. 

Can we use Bob’s wife Dee’s email instead of Debby’s?



DIRECT MAIL/LETTER/E-MAIL PROMOTION

HENDRICKS REGIONAL HEALTH CAMPAIGN This area is reserved for your campaign description slkjf dleiodld and dkjdilkjd to slkjf skill, creativity
multiple and sldjkdl to slkdjt for more slkdjot exacrt description and information slkjdoiu now.
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THIS EASY

lauriepalubicki
Add text: 3-D mammography provides images of the breast from more angles than baseline mammograms, which can result in earlier detection of small tumors. This eye-catching and memorable DM piece for Centennial Medical Center uses real 3-D glasses as part of the design to show how 3-D reveals something that could otherwise be missed. My copy backs the theme up with stats, explanations and benefits of 3-D technology. 



THANK YOU  for taking the time to look over these samples of my work. I hope they give you an idea of my writing 

style and expertise, as well as my ability to convey brand and campaign messaging across a wide range of channels.

If you’d like to see more creative samples and learn more about me please visit therosecoloredcopywriter.com. 

Questions, impressions, or feedback you’d like to share? Please contact me at 920-915-4981 or at  

therosecoloredcopywriter@gmail.com. I would value your input!

Hope to hear from you,

Barbara Meyer
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lauriepalubicki
Let’s change the closing to “Looking forward to hearing from you” and add a photo. 


